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ad:tech tokyo 2019
Event Overview

Event Name : ad:tech tokyo 2019
Date : November 27th (Wed) - 38th (Thu), 2019
Venue : Tokyo International Forum
Total number of visitors: 14,623
>Day 1:5,387
>Day 2:9,236
Sponsors / Exhibitors : 91
Partners: 26
Official Speakers: 271

ad:tech tokyo, in its 11th edition this year,
held 6 Keynotes and 57 official sessions
with271 speakers. Advertising, marketing,
media and solution companies from Japan
and overseas gathered to exhibit at the
event. The total number of visitors
throughout two days were 14,623,
exceeding the record of previous year. This
year, we have made many new trials such as
conducting longer sessions with maximum
of 9 speakers on stage, having a session with
U-30 marketers, creating "ad:tech
University" where industry experts served as
instructors, and holding a joint session with
JAA (Japan Advertisers Association).

Our diamond sponsor this year, Dentsu
Digital, produced and created the event’s
key visuals such as the opening movies and
guidebooks with the theme "MIXCITING!”.
The event was colored with creativity
presenting the new "ad:tech”.

At the exhibition hall, various seminars were
held at each booths. Many visitors were
thrilled to get information on the latest case
studies and solutions.
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3 Keynote

What are the factors that attract public
attention? Mentions the challenges of
global approach to digital advertising and
mindset for planned disruption.

We invited Céline Del Genes, Global VP of
adidas headquarters in Germany for the
opening Keynote. She shared with us adidas'
strategy and the results of the Rugby World
Cup held during autumn in 2019. Followed by
Akira Suzuki of TikTok Ads Japan, together
with three groups of TikTok creators, they
discussed how to approach advertising for
smartphone native generations. For the
3rdKeynote, Twitter Next Latin America and
APAC Pedro Porto and Twitter Next Japan
Shohei Hashimoto discussed about the
brand's penetration into the culture. Wet
Cement's Jen Willie and ZETA's CEO Noriyuki
Yamazaki discussed about how an
organization can create innovation vs
Japanese culture. IAB Tech Lab's Executive
Vice President, General Manager Dennis
Buchheim and Daisuke Inoue from Yahoo
Japan shared ideas about what should be
done to tackle the digital advertising
challenges from a global perspective and on
the nature of the growing organization of the
Japanese culture. It was a session where you
could see the comparison with overseas and
the path we should follow into the future.
Lastly, Rhizomatiks Director Daito Manabe
talked about the relationship between artists
and advertising activities.

ot
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4 Official Sessions

New trials such as data and
creative, U-30 sessions, and
cooperation with JAA

57 sessions were held under nine
different themes in the official session.
This year, we created longer sessions for
more in-depth discussions. We also
established a session exclusively for the
U-30; the digital natives. At the exhibition
hall, the “ad:tech University” was
launched, where industry experts give
lectures to systematically learn
marketing in one day.

The very first joint session with JAA
(Japan Advertisers Association) was held
as well. With advertisers, ad agencies,
and the media together in one place, we
made it possible to discuss the
challenges where each industry should
work together hand in hand.
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Exhibition Hall

Many seminars were held at
booths and stages, also a stamp
rally to go around the booths.

Many seminars and presentations were
held at each booths along with our three
presentation stages created inside the
exhibition hall. Visitors commented that
"it was not just a service introduction,
but a lot of well thought out content."”
Also, for the first time, a stamp rally was
held with support of Repro Co., Ltd.
(exhibitor). The attendees went around
the booths to collect stamps and got
luxurious prizes. Many participants also
said that this was the catalyst for the
discovery of a new company.
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6 Attendee Analysis

Total Visitors

14,623

Day1l 5,387
Day2 9,236

Participants by Industry
Other 5%

Investor 1%

Solution
Providers

14% ——0 Brand

Advertisers

31%
Media
(Mass/Digital)

15% Advertising Agencies /

Advertising-related
Companies

34%

Participants by Position
Management / Directors

14%

General Department /
Employees General Managers
55% 15%

Managers 16%

7 RTFYIREDOEMBR ad:tech tokyo participation purpose

(R ORFERNE
To gather industry’s latest information

BHOFBEICETEN—T T 2T DEBHHE
Promotion of marketing operations
related to own business

BEOY—T 71 V%R
Marketing support for customers

AR ZER B
Networking

;- U —ERICEKDH B
Interested in new products and services

KRERERID
To find companies to investin

0.3%

HEEZITBD

—~ < 0.1%
To receive investment

F Dt
Other

1.6%

4.6%

2.9%

2.5%

77.3%
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TOTFT « FEF7=7 Asia/Oceania

Dubai / United Arab Emirates (75 J & EEEFR)

Center/Israel (125 TJL)

Israel (1 XS IIL)

Bangalore /India (1> R)

Delhi/India (> R)

Goa/India (1> FR)

Gujarat/India (> R)
Hariyana/India (-1 > K)

New Delhi/India (-1 > R)
Rajasthan/India (1> K)

Tamilnadu /India (1> R)

Uttar Pradesh / India (-1 > R)

DKI Jakarta / Indonesia (1> R=%>77)
Jakarta / Indonesia (> Rx%>7)
North Sumatera / Indonesia (1 > K% 7)
Kyiv / Ukraine (72541 F)
Muscat/Oman (< —>)
Riyadh / SaudiArabia (4o 73E7)
Singapore (> HK—)L)
Colombo / SriLanka (XY S >#)
Western Province / SriLanka (RS> h)
Bangkok / Thailand (&)
Klongton-Nua / Thailand (%)
Watthana / Thailand (%)

Kpk / Pakistan (/NF 2% >)

Not Specified / Pakistan (/XXX % >)
Punjab / Pakistan (/X% X&)

Sindh / Pakistan (/N X&)
Bulacan / Philippines (7«1 JEY)
Dasmarinas / Philippines (7« U E>Y)
Davao del Sur/ Philippines (7« JE>Y)
Manila / Philippines (71 JE>)
Metro Manila / Philippines (71 JEY)
Quezon City / Philippines (7« EY)
Tarlac / Philippines (71 JEY>)
Hanoi / Vietham (X k7 L)
Selangor / Malaysia (¥L—>7)
Gyeonggi / South Korea ()
Keonggi / South Korea (§H)
Seoul / South Korea (82[EF)

Hong Kong (&%)

Taiwan (&7&)

Beijing / China (&)
Guangdong / China (Fh[E)
Henan / China (FR[E)

Shanghai/ China (FF[E)

NSW /Australia (#—X k351U 7)

VIC / Australia (#F—X 351U 7)

7 Overseas Participation

Regional distribution of overseas
participants

Visitors from 79 cities in 35 countries

3—0Ow/\ Europe

Reykjavik / Iceland (741 X5 > R)
Greater London / United Kingdom (%1 X)
London / United Kingdom (- %1) )
Bologna/ltaly (1% 7)

Stockholm / Sweden (RUxz—5F>)
Bavaria / Germany (R-1Y)
Berlin / Germany (K1)
NRW / Germany (R-)

Na/Turkey (kJLI)

Oslo /Norway (/L7 x—)
Aquitaine / France (75> X)
Paris / France (75> X)

La Rochelle /France (75> X)
Nouvelle Aquitaine / France (735> X)
Mazovian / Poland (R—5 > K)
Mazowieckie / Poland ((R—5 > R)
Wroclaw / Poland ((R—3 > R)
Moscow / Russia (< 7)

it North America

Alabama /USA (7 X1 HERE)
California/U.S.A (7 X HERE)
Hawaii /U.S.A (7 X h&ERE)
New York / U.S.A (7 XV HERE)
Washington /U.S.A (77 XU H&ERE)
Alberta /Canada (H74)

Ontario /Canada (Hh74)
Quebec/Canada (hF+%)

727 Africa

Central Kampala/Uganda (U #H > %)
Cairo/ Egypt (T k)
Assuit / Egypt (T )
Dakar / Senegal (Z=x#JL)

Oyo State / Nigeria (1) 7)
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E-mail adtech@comexposium-jp.com
Tel 03-5414-5430

Fax 03-5414-5431

ad:tech tokyo Show Office
Comexposium Japan K.K.

Roppongi Hills KeyakizakaTerrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

E-mail: adtech@comexposium-jp.com
Tel: +81 3-5414-5430

Fax: +813-5414-5431
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