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Keynote Presentatic

DAY-1 11/27 wed. HALL B7 DAY-2 11/28 1hu. HALL B7

Keynote #1 [9:15-09:55] Keynote #4 [9:05-9:45]

The Power of Sport : Rugby World Cup 2019 | . oo | KD ALK
-PTAFREZTE=T—=IW Dy T TR LEFI=O»? — Influencing Culture: N

Latin America and APAC

The Power of Sport: Rugby World Cup 2019 ' | ‘ The quﬁCiPQtion PIGYbOOk (- SiEetie

- how adidas maximized its unique presence in rugby to conquer the audience.
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Céline Del Genes — a French Native - is the Global Vice-President of Specialist sports. In this role, she holds full business responsibility for it — for the right reasons? And what are the audience behaviours that drive culture-defining moments?
the Specialist Sports businesses that include Tennis, Rugby, the Olympic Games and Swim amongst others. Celine is tasked with actively 1 . .. Twitter has partnered with Contagious, analysing the past five years of Cannes Lions winners to answer
sharpening the adidas brand positioning within the respective sports, whilst also steering the category's vision through strategic planning, + J =5 T’l’yl*z these questions and more. Join this talk to find out how the Participation Playbook can supercharge your

driving markets to excellence in execution to achieve business objectives. In addition, hers and her team immediate focus is centered Céline Del Genes next campaign launch. *ﬁ* 5
around 2019 Rugby World Cup and Tokyo 2020 Olympics. Hashimoto Shohei
Celine recently joined the Specialist Sports team having spent two years as Global Vice-President Concept to Consumer at adidas Football, where adidas AG
she led market strategy and activities, as well as being responsible for the commercial and brand success for adidas football/soccer globally. Global Vice President Specialist Sports

What does it take for brands to break through the noise? How do you become a global talking point

Twitter Next, Japan
Manager

Keynote #2 [9:55-10:35] s . Keynote #5 [9:45-10:25]
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Kagei Hina \ : { 2 | The key to the switching-on desire of 18 million user markets

requires meaningful experience and authenticity. » A" 7 , ‘ d,.--r““"'\\ Leading through Disruption : Digital Transformation
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TikTok Ads T h . ) for about 15% of ) | The rate of change is accelerating faster than ever—to win the race for talent while keeping consumer

MBSO SEEEI BB URES () Eloeuit % of Japan's tota " attention and loyalty, everyone needs to learn how to create and lead disruptive, iterative and innovative

p?ﬁu‘hat‘?? B(IJm ?et.vl\.’e.en the |ateh19905 a_nd 2?11 (.)’ t?;ﬁ)é&avedbecgmhe famlllar Illlilﬁ ﬁz companies. In this first-of-it's kind keynote, Global Leadership Speaker and Trainer Jennifer Willey will
PILAOE 0 @1 UL ) SEMflenEs Sies el enileinees), snel dreir share how the world's best companies lead through purpose, culture and change, and how you can craft

s A expectations for the brand are very different compared to millennials known as Yamazaki Norivuki : / T oy oS M T ) et VETE, et el Fasiar lovel
Suzuki Akira digital natives. In this session, together with four creators representing the y . ’ Y ! y o [P yaly:

TikTok Ads Japan smartphone-native generation, we will explore the switches that will allow them ZETA INC

Kyonpei Head of X Design Center to give their heart and soul. S

Keynote #3 [18:10-18:50] Keynote #6 [10:25-11:05]
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IAB Tech Lab

The Happy Relationship Between Artist and Advertisement = ‘, - |AB TeCh qutgga‘iﬁﬂ(:*stfa #F- 3 , gj::rgmfsgperremem'
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20064 Rhizomatiks F&1L. 2015% &¥)Rhizomatiks?) s THR&DIIERE NI\ T OV 17T IRhizomatiks Research AtERKEEREE, B YR - Talking with IAB Tech Lab, Overseas Advertising Quality Trends,
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Launched Rhizomatiks in 2006. Since 2015, has served alongside Motoi Ishibashi as co-director of Rhizomatiks Research, the firm’s division dedicated to L 2 ng N q =S o e [ . W o o N
exploring new possibilities in the realms of technical and artistic expression with a focus on R&D-intensive projects. Specially-appointed professor at v g R I\\_%%¥“?EETZJI?B T?fhfl‘fb:iEVP_%?%&Jé::j i /ﬁjAK%ﬂzzﬁ%Eﬂ)!K%uuﬁlzﬁ/ﬁ‘ ] f\_rﬂf\%u:f@?'f’\"
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Keio University SFC.

Manabe’s work in design, art, and entertainment takes a new approach to everyday materials and phenomenon. However, his end goal is not simply X How should Japan face this issue? Dennis Buchheim, EVP at the IAB Tech Lab, who builds and promotes Global Inoue Daisuke
rich, high-definition realism by recognizing and recombining these familiar elemental building blocks. Rather, his practice is informed by careful Manabe Daito digital advertising standards, will talk about the overseas approach for advertising quality, trend and the future
observation to discover and elucidate the essential potentialities inherent to the human body, data, programming, computers, and other phenomena, Afrciils Reseereh Japan should aim for, with Yahoo JAPAN who has set up “Advertising Quality Diamond” that is their own

thus probing the interrelationships and boundaries delineating the analog and digital, real and virtual.

Biograph

Yahoo Japan Cooporation

! : i e . Marketing Solutions Group
advertising quality standard.
Rhizomatiks Director gq Yy VP Marketing
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m Simultaneous translation

Y74 1NA(11/27) X 7274 NR(11/28) X ZVALTFLY RN m RIRpER B One Day PASS(11/27) Y One Day PASS(11/28) Y Full Conference PASS

8:00 [ . . i 8:00 . . i
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_____ s00 S | Keynote Lo LTEOREOR /| Keynote
9:00 REFERIZCE 5N S . imultan translation
e [ Opening ] REHERIEZESHNS [ Opening ] Simultaneous translatio
%15 Keynote #1 The Power of Sport: Rugby World Cup 2019 -ZF1 5 R85 G E=7—=IW KAy 7 THZRELEFE=DH? 915 Keynote #1 The Power of Sport: Rugby World Cup 2019 -how adidas maximized its unique presence in rugby to conquer the audience.
9:55 speaker  £U—X FILUTRZ [ adidas AG 11 9:55 speaker  Céline Del Genes / adidas AG
91|55 Keynote #2 AR ZA1T 1 THEDEREIZ?1800F ATHIENDTRAL Y FIIHFEERERE., 92|55 Keynote #2 What s the ecosystem of the smartphone-native generation? The key to the switching-on desire of 18 million user markets requires meaningful experience and authenticity.
10:35 Moderator | $57K i / TikTok Ads Japan  speaker [)N—=YHOIa2—-TVY - ELANL - RHAOER I 10:35 moderator - SUzUKi Akira / TikTok Ads Japan  speaker  Bartholomew Book - Kyonpei - Kagei Hina
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11:15 Announcement moderator [ BT / INFYZVIBREHE  speaker  RIB 5A3% / BREDY AT+ 7/IN—hF—X - /NE § / BEEDV/\UMAEA - BE K/ V7—HRa4t 11:15 Announcement Moderator - Yamaguchi Yukiko / Panasonic Corporation  Seecker  Yajima Hirotake / Hakuhodo DY Media Partners Inc. - Koide Makoto / Shiseido Japan Co., Lid « Miyazawa Gen / Yohoo Japan Corporation
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1 2!30 EbBI3v—FsT17E # EEBuzzDETRIS ERETF—4T BEHYE: RIBEAIRF I 5 X487 ¥—=4712JDART, 1 2!30 Marketing that Changes Boundary of Can Companies Working Style Don't Leave It to the Agencies! The “ART” of Marketing.
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kiled | Moderotor STETRTENe S | Moderaior SNt Y | Moderator SRR [ Moderaior ST EMRRINED? Kudo Takuma | Voderaior TV IEEEEED 016 rechnologies, inc ./ IEREERY Armozon Jopan G, | Moderaior SR next 5 years.
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| PREAZ1=H4—2avD A1) =2 &HHEL-- IIVILT1TE HEBHICOWT BEX75Y 71— LIhEREK. OwnedMedia is dialogue. | Essence of PR Never Give Up Innovation Creatives and What Marketers What is our Future in the OwnedMedia is
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[B simultaneous Interpretation System Installation Procedure

Install "Abe Cloud"

£ Douniosd onthe
& App Store

Click "+" and scan the QR code for each conference hall.

GETTON
® Google Play

Browser

Scan the QR code for each conference hall.
(Please refresh the browser if the audio is interrupted.)

*This service can be used via Wi-Fi or 4G. Data consumption will be about 20MB/Hour. Please note that the discourse is translated by Al so incorrect conversions may occur.
Bluetooth earphones may cause sound breaks so please use wired earphones.

Visitor PASS One Day PASS (11/27) One Day PASS(11/28) Full Conference PASS

8:00

m Simultaneous translation

Registration

Keynote

Simultaneous translation

Keynote #4

Keynote #5

Speaker

Whui should we do from tomorrow? - Talking with IAB Tech Lab, Overseas Advertising Quality Trends, and the Future that Japan should aim for -
K Inoue Daisuke / Yahoo Japan Cooporation

Keynote #é

One Day PASS(11/28) Full Conference PASS

11;30
12:20

. ADK Marketing Solutions Inc.

Hall B7
"THEBRAND" %07 |

Budget between TV and the

Internet: Analyzing the New
Common Indicators

AbemalV, Inc.
Yamada Riku

SmarfNews, Inc.

Yamazaki Yusuke
Nestle Japan Ltd

Muraoka Shintaro

Lion Corporation

Asanuma Takeyuki
TOYOTA MOTOR CORPORATION
Osawa Atsumi

Marketing From Now On
by U30

Agile Media Network, Inc

Tokuriki Motohiko

IBM Japan, Ltd.
Chiba Daiju
DENTSU.inc
Fukasawa Mina
Kao corporation
Tsujimoto Koki
SUNSTAR Inc..
Kojima Hitomi

Tomonari Miyuki
IREP Co., Ltd.

Shimizu Mayuna
Smiles Co., Ltd.
Yoshimoto Momoe
S.T.Corporation

Ide Mizuki

Management Perspective
for Branding and Profit

Moderator

NEW STANDARD Inc.
Kushi Shotaro

Speaker

Tokyo Calendar Inc.
Sugano Yusuke
CLAS Inc.

Kubo Hirotake
Kurashicom Co,Ltd

Aoki Kohei

How Media Makes Money
when Digital and Media
Integrates

DENTSU INC.

Manabe Naoyuki

KODANSHA LTD.
Usui Hayate
7UU Co., Ltd.
Tomita Kazumasa
TV TOKYO Comunications Corporation
Ninagawa Shinjiro
Nielsen Digital Co., Ltd.
Miyamoto Jun
CyberAgent, Inc.
Nakahashi Atsushi
Shogakukan
Shimokobe Sayako

Pedro Porto / Twitter Next, Latin Al

Dennis Buchheim / IAB Tech Lab -

Hall B5-1
" THE BRAND"

Yy
CNTENT 6
cK-7

Unravel the Contents of
Millennials

TBWA\HAKUHODQ
Ikeda Kohei

UUUM Co Lid.
Ishibashi Hisanari
QuizKnock Inc.

Izawa Takushi

C Channel Corporation
Muto Takao
CHOCOLATE Inc.
Watanabe Yusuke

CK-8

Tokyo Olympic is Coming!
Power of Sports

PwC Japan

Mabuchl Kuniyoshi

DENTSU INC.
Nakajima Fumihiko
1-10,Inc.
Sawabe Yoshiaki
mixi.co., Itd

Ishii Koji

Top Creators Explain
the World Class Creatives

HAKUHODO INC.
Suda Kazuhiro

Zero-Ten, Inc.
Enomoto Jiro
DENTSU Inc.
Furukawa Yuya
Leibnitz Inc.
Yamaguchi Shu

" ck-10

Future of Content Making
by U30

Moderator

Morning Labo, Inc.
Nakamura Asako

tete marche CO.LTD
Fukuma Masahiro
Twitter Japan K.K.
Tanabe Keiko
Dentsu Digital Inc.
Kawada Saya
TerraceSIDE Inc.

Tamai Yuta

Diversity Needed in
Advertisement Expressions

Moderator

SmcxrtNews,\ng. L.
Kawasaki Yuichi

Getty Images Japan KK
Shimamoto Kumiko
HAKUHODO INC.

Survi Yang

Folio

Xigiao Liv

Science Behind TV
Commericals

IREP Co., Ltd.
Taira Tomomi

Recruit Marketing Partners Co., Ltd.
Matsuo Shinji

RAKSUL INC.

Tabe Masaki

Lion Corporation

Kowada Midori

Influencmg Culture: The Participation Playbook

erica and APAC - Hashimoto Shohei / Twitter Next, Japan

Leading through Disruption : Digital Transformation
Jenn Willey / Wet Cement - Yamazaki Noriyuki / ZETA INC

*There will be a Q&A session after every frack.

Hall B5-2 [ Haner
Eomey | STARS

Reinventions of CX
from Retail Tech

Moderator

Kon_l.ehyo Co. Ltd. L
Fujihara Yoshiaki

Aeon Forest Co., Ltd.
Saito Masanori

ZETA INC

Yamazaki Noriyuki
Hakuhodo Inc.
Hasegawa Kyohei
IBA Company, Inc.

Iba Hitomi

How Distribution Measures
Affect Branding

Moderator

CyberBull
Nakata Daiki

Kao Corporation
Namai Syvichi
FamilyMart Co. Ltd
Ueno Daisuke
The Daiei,Inc.
Yoshioka Motonari

Creating Fanbase by
Growing Companies

Moderator

Allied Architects, Inc.
Muraoka Yamato

Yokohama DeNA Bay Stars Co., Ltd.
Hayashi Hiroyuki

Dentsu Digital Inc.

Ise Ayuko

ONESTORY

Oorui Tomoki

Bace , inc.

Yamashita Takatsugu

Dramatic Direct Marketing
Shifts Coming in 2020

Moderator

Japan Adverising Review Organization /
Hakuhodo

Kawana Amane

Sinc

Narumi Takuya

NTT Communications Corporation
Maeda Akihiko

Kirin Brewery Company, Limited
Takayanagi Hiroyuki
Oracle Corporation Japan
Hashizume Maki

Not just Online Anymore:
Next Generation EC

Moderator Hakuhodo DY media partners

Inoue Takahiro

Speaker

Tencent
Zhisong Ye
Amazon Japan G.K.
Kei Narita

i-ne co. Itd

ltou Shoya

Marketing from
Digital Strategies to Stores

TOPPAN PRINTING CO.,LTD
Kikegawa Atsushi

VISIONARYHOLDINGS CO. LTD.
Kawazoe Takashi
Lion Corporation

Aso Shinobu

DENTSU INC.

Seki Shinya

NIKKEI

Oiwa Sawako

Speaker

What Cashless
Brings to Us

Netyear Group Corporation

Ishiguro Fujiyo

Yahoo Japan Corporation
Ozawa Takao
Coincheck, Inc.

Otsuka Yusuke

NTT DATA Corporation
Uchiyama Naoyuki

How Fintech Changes
Marketing Perspectives

DENTSU INC. .
Katayama Tomohiro

CyberAgent, Inc.

Naito Takahito
Credit Saison Co., Ltd
Kurita Hiromi
Zaim Inc.

Kansai Takako
Digital Base Capital
Sakurai Shun

Spending Habits in 5 Years
Time from the Consumer's
Perspective

HAKUHODO INC.
Hori Hiroshi

Speaker

LINE Financial Corporation
Iwata Shinichi

Rakuten securities Marketing dept.
Doi Ritsuki

Asahi Advertising Inc.
Nishimaki Yoshinori

Introductory to
Advertisement x Blockchain

ADK Marketing Solutions Inc.
Nakano Taku

Hakuhodo Media DY Partonars
Takahashi Nobuyuki
N.Avenue

Kamimoto Yuki
DMM.com LLC

Kawanishi Noriaki

E-Commerce Platforms in
the New Era

Septeni {opgn, Inc.
Tamaishi Kazumasa

Bolome CO..LTD
Mizuno Yuya
Trendexpress inc
Hamano Tomonari
Rakuten, Inc.

Konno Shunsuke
Dentsu Digital Inc.

Tojo Shuko

Mizkan Holdings Co Ltd.
(ZENB JAPAN Co., Lid.)
Irene Mllunu

Secrets of D2C
Companies

Moderator

PENCIL Co., Lisj. .
Kurahashi Mika

Oh My Glasses, Inc
Kiyokawa Tadayasu
My Little Box

Iwonka Bancerek
FABRIC TOKYO Co.,

Mori Yuichiro

Anker Japan Co., Ltd

Endo Ayumu

Business Models by Upcoming
Unicorn Companies

Moderator

franscosmos inc.

Sato Shunsuke

m renoveru co., Itd.
Imai Yoshiki
CADD;, Inc.
Kato Yushiro
17kginc.
Tsukahara Keniji

Lessons Learned  #Nophotography

from Unsuccessful Stories

Moderator

Persol Holdings
Tomozawa Daisuke

LINECorporation
Fujiwara Shouji
SEGA Games., Co Lid.
Ilto Manato

Stripe international inc.
Nakanishi Ryo
BULK HOMME Co. Ltd.
Takahashi Fumito
Procter & Gamble
Kurafuji Tatsuhiro
Golf Digest Online Inc.

Okabe Yasuko

Next Generation
Working Style by U30

Moderator

Microsoft Japan Con]pony, Limited
Yamamoto Kizuku

CyberAgent, Inc.
Matsuhashi Mone
Hakuhodo Inc.

Iwasa Kazune
Panasonic Corporation
Kutomi Shiori
OPTInc.

Unozawa Naomi
Dentsu Digital Inc.
Kaneshiro Akane
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ad:tech tokyo 2019

FOT TCRARBOERBRY 71> 9h 77> AICH KL ad:tech tokyo.
FRFI/OD—ICEEEST FNICHAET B —T 71V IIRIAVNSBEL. BICRERDEREZREITET .

U
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%iﬁf 23 So@ ot sioge 2 & Hﬂ gl[

T T

adstech tokyo =

ad:techiE HADEEEH CHESNDHREARRDT SN =TT (2 JANINTT =T T2 JIHEDRED XA
U—R—ZmF T TIIERICB I BN — T T2 I DNANT S0 7+« AR ML e RO — 78— D TEZED TOET,
RRCIF2009FEKVREL  SETITRBERVET . D> T7L VA TR BERENEAE—D—DPRFEIGDEFZRA T
SHROERBMICDOVNTORFEZR. / \RIT A AHYS 3> TR T SITEABREMBTFEDBNPHBRED R AT v
P AEERY HatimeBl ( BEOIFEERMLET.

ad:tech is an interactive advertising and technology conference and exhibition - a marketplace for buying
and selling, a community for networking, a forum for exchanging ideas and an opportunity for contributing
to industry trends and initiatives. ad:tech tokyo was launched in 2009, and this is one of the largest ad:tech
show in the world now. This event focus on top-notch education through keynote speakers, topic-driven
panels and workshops as well as showcase the latest products and services to help implement new
knowledge and ideas. Attendees leave ad:tech with the tools and techniques they need to compete in an
ever-changing world.

LAk S AS b el 220 0 ¥ < N L —— e P o 1S | S ﬁil} 0
or one Regi rationl @@

HRBDBEEERD BF—/ N~V LBl SAEELERL T\ B0H? Exhibition >B2F bk
BODEARIIMOE VX AMBEE MBI FEREBRMREDHVET . e E

=] Py o — S S 1 L o e O e
What are the thoughts of the leading marketers in the world? What are the next actions? ad:tech BRMT KT 7/Q7=HF—2IC ren-1z LA T
tokyo's keynote speakers will provide the brightest insight to the audience who are in needs for the N T I - s S — st A & Stage 1 SN
cutting edge strategies. 2 /7\)@/7):[{/2% gib;wWﬂ@U TR . =

BHOT7RT/OV—aHRRTEETS, =

Meet the exhibitors! At the exhibition hall, the most innovatve B 0

services and technologies are displayed.

ZRERET—DT1 ANy avhER res-s
YURAKUCHO sta.

JRAZETERA

'HE FOUNDATION AND STRUCTURE OF T
d HE
“HIEF DIGITAL OFFICER

\CQUISIT DIGITAL
R EXPERIENCE

%@ we

Exhibition Hall
B2F

TOKYO sta.
JRERERATE

TECHNOLOGY

Conference >B2F

B {4 Registration IR T
SESHBLET—0
T1ADYavyhHER res-s

V]
N

B2F R 25N

°
Presentation Stage rs2r EEOIETRIETE
KEEHEDOIVTNEHEREZRE »r13
—_ - = IHIEYa VA= OFRRG CRESND T L 77— a AT — U Tl REMR T —VICERE Y TET,
RRER7+—JLEER S DRREREL AL 7Y TISEPL T,
Sponsored presentation is open to general audience.
Innovative services and cases are available at the stage located in the exhibition hall.

ZEREBBT—DT1 AN YyaVhER res-s o ] — , ‘ . ] YAHRO!

SEBTNES ZEEHLT Y TRUBITONS T Ahvia,
M TY—T B—Ic 5D T IEEDPS BEDREERIIDEDIHE M REEET.

ad:tech conferences will provide marketers with diverse themes.
Attendees will have the up-to-date takeaways from the conference sessions.
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Advisory Board

ﬂ*i% II%TE Ajisawa Masahiro
Twitter Japant&tt
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Twitter Japan

Senior Director Japan Client Solutions and

East Asia Business Development

i*ﬁ 1‘%# Dobashi Shiroyuki
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Delphys Inc.
Managing Director
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CMO, Vice President
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Vector Group

Executive Vice President
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Rakuten, Inc.
Executive Officer

E** IEE‘ Mikami Masaki
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Hakuhodo DY Media Partners Inc.
Senior Corporate Officer
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Director, Corporate Executive
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Dentsu Digital Inc.
President/Representative Director
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Thank you for joining us.
See you next year!
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Senior Executive Officer, CMO,
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Senior Vice President / President &
Representative Director

YUKO FURUICHI [PRESIDENT AND CEO]

KEISUKE NAKAZAWA [AUDIENCE AND EVENT MANAGER] / ARISA SAGARA [GLOBAL SALES AND OPERATIONS MANAGER]
MARI HORI [MARKETING AND BUSINESS DEVELOPMENT MANAGER] / MIDORI IGARASHI [SALES AND OPERATIONS]
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TAKAYASU SUGITA [OPERATION] / NAOTO SASAKI [OFFICIAL CONSTRUCTION PARTNER / SWISH JAPAN]

KAZUKI TANNO [OFFICIAL AUDIO & VISUAL PARTNER / BIG MARK PRODUCTIONS & SERVICES, INC.]



